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MAIN FINDINGS AND RECOMMENDATIONS 

Business Enabling Environment 

Namibia has the potential of leveraging e-commerce to promote cross- border and domestic trade. The economic benefits of

e-commerce are not only limited to external trade but are also drivers for spurring domestic markets. Survey results from

Namibia reveal a trend of e-commerce adoption across the country with 60% of respondents saying they sold goods/services

online. While e-commerce holds the potential for the country’s growth and development, the overall ecosystem to support e-

commerce needs improvement. In Namibia, the legal and regulatory frameworks are the most critical areas for e-commerce

development mainly due to SMEs’ poor awareness of the regulatory environment surrounding e-commerce. Nevertheless,

policy support and access to finance, as well as logistics, especially in rural areas, are also viewed as critical areas deserving

particular attention.  

The policy and regulatory space for e-commerce faces challenges, due to omissions

or outdated policies targeting ICT development and e-commerce adoption. However,

the Namibian Government’s Vision 2030 identifies the ICT sector as central to the

economic development of the country by 2030. Adopting a strong set of e-

commerce related regulations will build confidence and trust amongst the

population, which will consider the internet a safe channel to conduct business. The

country is missing a Cybercrime Bill, Data Protection Bill, and Access to Information

Bill. At present Namibia has only partially implemented the Electronic Transactions

Act. The absence of such Bills and Acts can undermine progress in e-commerce, as

these are the basic laws needed for e-commerce to develop harmoniously and

safely. At the multilateral level, e-commerce negotiations also represent an

opportunity to achieve a set of global common rules governing the digital trade

world. 

Connectivity 

Ensuring connectivity of the country with regional and international markets is

critical for reaping the benefits of cross-border e-commerce. Bottlenecks in

physical infrastructure, particularly in transport and border infrastructures

undermine the country’s physical connectivity. Moreover, connectivity is also

greatly impacted by shortcomings in shipping connectivity. Other challenges

include the limited availability, operations, and capacities of logistics service

providers. The importance of postal services to the development of e-commerce

has been critical in other countries, particularly in the parcel space. Postal sector

development in Namibia is inadequate, falling in the lower performance

categories of the Integrated Index for Postal Development. Promoting services

from NamPost, Namibia’s domestic postal system to further support Namibia’s

efforts towards e-commerce readiness, as well as streamlining trade facilitation

procedures will make it simpler to adopt e-commerce.  

Private sector development 

There is still limited evidence of major digitalisation efforts amongst Namibian

operations to leverage regional, let alone global, value chains. On the payments

side, the limited use of debit and credit cards in Namibia also contributes to the

limited prevalence of e-commerce for doing business cross-border. Mobile money

services and digital payment solutions are effective and efficient ways to deliver

selected financial services to rural communities and domestic transactions more

generally, but without inter-operability across borders, this channel for payments

remains limited. To achieve progress on digital industrialisation, greater cooperation

is needed from countries as traditional measures of competitiveness are no longer

applicable to the digital phase of industries. Developing ICT skills for a country’s

diaspora is a prerequisite for greater e-commerce development. The use of e-

commerce is directly linked to ICT literacy in the country and to the overall

education level. 

Cross cutting factors 

In addition to the areas above, there is a range of cross-cutting elements, such

as public-private partnerships, SMEs, gender and youth focus, and

environmental impacts that must be taken into consideration when building a

conducive e-commerce enabling environment. E-commerce presents SMEs with

the opportunity to access markets and participate in global value chains and

offers an opportunity for SMEs to access markets that would otherwise require

significant capital and an inflow of large investments to reach. Furthermore, the

development of domestic Information Technology (IT) skills and capabilities can

enable the country to become digital through the creation of affordable digital

platforms that can serve both the public and private sectors. The current

conditions for start-ups and for upgrading small businesses are inadequate with

support systems for start-ups at the very initial stages across the country.

While e-commerce is still at the early stages of adoption across Namibia, the

country has shown progress towards aligning its interests towards greater

readiness for the global digital wave.  


